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Market access of Chinese traditional herbal
remedies in the EU

Posted: July 12, 2017 | Aathors Karh Verzijden | Filed under: Focod, Food Supplements, Health claims, novel

food | Tags: botanical, market access, medicinal, novel focd [Comments Off on Market access of Chinese

traditional herbal remedies in the EU®

The People's Republic of China first law/on Traditional Chinese

Herbal Medicine came into force on the 15t of July 2017. This law
encompasses industnal normalization by guaranteeing the quality
and safety of herbs in cultivation, collection, storage and
processing. Producers of Traditional Chinese Medicine
(hereinafter TCM) are not only targeting the Chinese market, but
are also looking for access to the European market. With this new
legislation in force in China, it is a good time to have a look at the
current possibilities for market access of TCM on the European market. Th.e name “TCM™ would
suggest the product could only be qualified as a medicinal product. However, ‘other product
qualifications are possible as well. In this post, it will be investigated how Chinese herbal

i

remedies and products fit into the EU framework.
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DECE&DING
Your NIRP Label

Lets face it, the fine print can be difficult to decode.
Here is the essential information to look for on your
natural health products (NHPs) and what it all means. =

Voice of the Natural Health industry
La voix de I'industrie de la santé naturelle

This isn’t just a marketing tool - it’s also
essential for tracking who made the product.

Liquids, gel capsules, chewables or tablets:
find a dosage form that fits your needs.

Brand name
This “health claim” communicates consisting of
its purpose.
Each product is formulated to contain a trade name &
specific amount of medicinal ingredient(s).

roduct name
Is it a root? A leaf? An extract? Canada ,p .
has strict rules about ingredient quality. |n Eng||Sh,

Tiavours, o s bindars or French, and f
How long should you take a product? maybe Othe]" Rose ma ry Lea

Sometimes, NHPs need weeks-to-months to

show the greatest benefit. Ianguages FEUi I Ie de Ro ma ri

NATURAL BRAND
Natural Health Product

Dosage Form:
Oral solid capsule.
Recommended Use or Purpose:
Beneficial for the maintenance of
good health
Recommended Dose:
Take one daily for good health,
Medicinal Ingredients:
Omega-3 Fatty Acids

Natural Product
Number (NPN):
indicates Health
Canada has
assessed product

Brand Marque

Witamin C

Non-medicinal Ingredients:
Rosemary. gelatin, mixed tocopherol.

o lon of Use: Some NHPs interact with medications or 4 &
T e /E might not be suitable for all. Traditionally used for . for Safety, CIalm,

Do nat exceed recommended dose.

d occasional upset stomach
The eight-digit “Natural Product Number”

. —_— (NPN) means that the product is licensed by Health CIaim Utilisé traditionellement pour
EXP 01/16 NPN 12345678 P
Health Canada, and has been shown to be le soulagemenl des

l i ffecti f i ity. .
ﬂm S authorized by malises gasriques
Stay fresh. Lot number and expiry are used occasionnels
for tracing and quality assurance. Health Canada

S Remember:

and quality, and
has authorized it
for sale in Canada

-
N
()
<
wn
©
~
o«
r4
o

Standardized: 1.2% volatile oil Normalisé: huile volatile 1.2%

[NPN 12345678 ]

NPN: Check the label for an eight-digit e 1 Enter your NPN into the Ll 200 mg each/chacune 30 Tab!elS:'COI'npl'iméS N t t
Natural Product Number. It tells you that the Health Canada Licensed e amoun ]
product has been reviewed by Health Canada NHP Database for more i

to be safe, effective and of a high quality. information.

dosage form

Quantity per
dosage unit

Speak with your healthcare practitioner about any

NHP you are using, to see which is right for you.
Find your local store by visiting chfa.ca and clicking on the “find a retailer” tool.
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